Nastavovani cilu udrzitelné
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Co je z pohledu CO, udrzitelnejsi?
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A/ Nekupovat potraviny B/ Jist vegetariansky burger
v jednorazovych obalech misto hovéziho
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Kdy vznikne vice CO, 7
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A/ P¥i zpracovani surovin a B/ Pri vyrobé energie pro
vyrobé elektronického provoz zarizeni za cely jeho
zarizeni “Zivot”
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Jaky pohon auta je efektivnejsi ve
Vwuziti energie?
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A/ Elektromobil v€. ztrat pri B/ Benzinové auto v€. ztrat
rozvodu elektfiny pfFi prepravé paliva
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Jaky pohon auta je efektivnejsi ve
Vwuziti energie?

A/ Elektromobil v€. ztrat pri B/ Benzinové auto v€. ztrat
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Uitstoot broeikasgassen @ Diverse soorten

tijdens gebruik > vervuiling
Verborgen uitstoot Landgebruik en
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Greenwashing

@Lukas Pilka @BlueGhost



Greenwashing




One easy way to support the environment

+ 1.9% introductory interest rate’ for 6 months on balance
transfers* and cheque cash advances

+ Earn carbon offset points' that MBNA will use to acquire carbon
offsets on your behalf*

* No annual fee

Learn more

Un moyen facile d’aider I’environnement

+ Taux d'intérét de lancement' de 1,9% pendant 6 mois sur
les transferts de soldes* et les avances de fonds par chéque

+ Accumulation de points-carbone' que MBNA utilisera pour
acquérir des crédits carbone en votre nom*

* Aucuns frais annuels '
En savoir plus
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OVER @

00 YEARS

OF ©
CHOCOLATEY MEMORIES

OUR SUSTAINABLY-SOURCED COCOA BEANS PRODUCE A
SMOOTH AND DELICIOUS HOT COCOA READY IN SECONDS.

WE LOOK FORWARD TO BEING YOUR HOT COCOA OF
CHOICE FOR YOUR FAMILY TRADITIONS AND MEMORIES
FOR YEARS TO COME.




Green marketing

Hnaci silou zeleného marketingu je poptavka spotrebiteld,
tzv. ,zelena potreba”. Ta vede firmu k ochrane zivotniho
prostredi a efektivnimu vyuziti prirodnich zdroju. Na tuto
potrebu se take vazou dalsi ¢cinnosti a aktivity, které souviseji
S Upravou vyrobku, zmenami ve vyrobnim procesu,
zmenami v baleni, distribuc¢nim procesu nebo pri prodeji a
recyklaci vyrobkd, ale i zménami celé firemni komunikacni
strategie

@Lukas Pilka @BlueGhost



Jak rozlisit green marketing a green washing?
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Jak rozlisit green marketing a green washing?

Ptejte se firem na KPI a cile zamérené na
Zivotni prostredi

@Lukas Pilka @BlueGhost



KPI = Key Performance Indicators

@Lukas Pilka @BlueGhost



SMART cile

Specificky Specific

Meéritelny Measurable

Adekvatni a dosazitelny Achievable
Relevantni Relevant

Terminovany Time-bound

@Lukas Pilka @BlueGhost



User needs
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Business

User needs Goals
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Were in
business
to save
our home
planet.
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#climatestrike
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#climatestrike

WORST HOUSE
WARMING EVER]

Global #ClimateStrike
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#climatestrike

WORST HOUSE

FEI Our website will join the Global #ClimateStrike on ,
September 20. Will you? YES.IMIN.>




#climatestrike

I'M READY

FOR THE BLOBAL  ®,,,, .
#CLIMATESTRIKE *y=sos
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FEI Our website will join the Global #ClimateStrike on .
September 20. Will you? VES.I'MIN.>




DIGITAL

The Demo wehsite is
joining the Global
#GlimateStrike today.
Will you?

I'M READY ->

You’ll be able to access this
website tomorrow, September 21.



#shellvpower

Shell @
V-Power

Racing Team

@Lukas Pilka @BlueGhost




WE WIN,
#shellvpo'YOU WIN!

GET 8¢/LITRE OFF
SHELL FUEL!
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Racing Team
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V Cem se liSi KPI techto on-line kampani?

X

I'M READY @

FOR THE GLOBAL Shell O
#GLIMATESTRIKE V-Power

Racing Team

@Lukas Pilka @B




KP]
marketingové on-line kampané

Pocet zobrazeni na webu
Pocet shlédnuti videa

Pocet navstévnikl webu
Dosah na socialnich sitich
PocCet odbératelt newsletteru

@Lukas Pilka @BlueGhost



V Cem se lisi KP| téchto e-commerce webu?
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KPI
e-commerce webu

Podil nakladu na obratu
Celkova hodnota objednavek
Pocet objednavek

Konverzni pomer objednavky
Pocet registrovanych zakaznikd

@Lukas Pilka @BlueGhost



Jak delat design v marketingu
a neztratit dusi?

@Lukas Pilka @BlueGhost



Neverte firmam, co se tvari zelene, ale

nemaji nastavené relevantni zelené cile

@Lukas Pilka @BlueGhost



Neverte firmam, co se tvari zelene, ale

nemaji nastavené relevantni cile
Ptejte se po klientovych udrzitelnych

cilech a vyuzijte je ve svém designu a
marketingové komunikaci

@Lukas Pilka @BlueGhost



Dekuji za pozornost!

@Lukas Pilka Vice podobnych téma?
Digitalni agentura BlueGhost blog.blueghost.cz

@Lukés Pilka @BlueGhost



Nastavovani cilu udrzitelné
Workshop



1/ Najdéte v CR plsobicf firmy
propaguijici zelené vlastnosti svych
produktd, sluzeb nebo svého

celkoveho provozu

@Lukas Pilka @BlueGhost



2/ Dohledejte, zda se dané firmy
zavazuji ke konkrétnim zelenym cilum

@Lukas Pilka @BlueGhost



